Welcome to my

PORTALE

Alessandra Lupi
(spoiler: that's me)



@ alessandra.lupi22@gmail.com a +39 3478867642

nice to meet you, I'm Alessandra Lupi

RELLO!

Visual designer, copywriter,
full-time detail freak

> And that’s me! who would expect it?
*'m fully aware that this isn't my best photo



LET ME TELL U SOMETHING

| like to speak about myself, so get comfortable because | speak a lot!

I'm currently studying Digital Product and Communication Design at ISIA
Firenze, Florence (Italy) and I'm planning to get my Master Degree on February
2026.

've always (literally, always) been interested in digital communication
and graphic design and right now I'm looking for cool new opportunities
to implement my skills.

MY INTERESTS

| looooove writing and speaking - I'm a very lousy person, | love making
my thoughts and words clear to other people.

Since | already spoke about digital communication and graphic design,
I'd also say social media marketing and event design.

And inclusive design - even though | think this shouldn't be an interest,
but a mission for every designer.




WHAT ELSE?

I'm a proactive team player with strong leadership skills,
but | value collaboration and brainstorming as key tools
for growth. /

I'm a fast, self-motivated learner with a solid background
in self-study and a strong attention to details.

MY SKILLS
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EXPERIENCE

February 2025 - May 2025

TBF Limited SRL
Intern

Curricular internship in event management and PR in the fashion
industry.

Managed CRM activities, planned invitation campaigns, analyzed
target audiences, and liaised with suppliers. Participated in
strategic meetings and events.

March 2025

L'Officiel x Gucci
Production Assistant

April 2023 - June 2023

Direzione Regionale Musei della Toscana
Intern

Graphic design and social media management for the museums of
Villa Medicea La Petraia and the Giardino of Villa Medicea di
Castello.

Summers 2017 - 2018

Yuma Comunicazione
Intern
Social media management and event promotion.

EDUCATION

October 2023 - in progress

@& Master’s Degree in Communication Design
ISIA Firenze, Florence (IT)

October 2020 - July 2023

@ Bachelor’s Degree in Communication

Universita degli Studi di Firenze, Florence (IT)
Grade: 110 cum Laude

September 2014 - July 2019

@ High School Diploma

Liceo Classico G. Leopardi, San Benedetto del Tronto (AP)
Grade: 100/100




MY PROJECTS

graphic design, branding, social media social media, copywriting
$ Il festival del ciclo mestruale % Post global village
a new redesign for an italian femminist festival promoting ISIA Firenze’s exhibition @ Fuorisalone 2024
ux/ui graphic design, print design
& Stallo 5 Ortica
designing and prototyping an app to park your bike safely the itchy sexual magazine
event design, graphic design event design, graphic design
& Diversity&inclusion 2024 & MCL39
planning a workshop and its activities designing the launch event for the new McLaren car
graphic design, social media graphic design
@ Credibile Incredibile @ Personal projects
a creative journey into upcycling and design thinking




[L FESTIVAL DEL
CICLO MESTRUALE

Do you really need a logo to build a strong identity?

For this project, developed within a Graphic Design course, | explored
how typography alone can become the core of a brand’s visual language.

| reimagined the identity of The Menstrual Cycle Festival, a feminist event
held in Milan, now in its fourth edition. The result is a bold typographic system
that makes the brand instantly recognizable without relying on a logo.

The communication includes posters, merchandise, social media content
and an Instagram filter, all designed to reflect the festival's inclusive,
body-positive, and empowering values.
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[L FESTIVAL DEL
CICLO MESTRUALE
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[L FESTIVAL DEL

CICLO MESTRUALE

Sono qui per te!

Se hai bisogno,

prendi!

CONTENT CREATION

<
a
Ll
>
—
<
@)
O
%)

GRAPHIC DESIGN

COPYWRITING




O >
STALL y.
What if parking your bike was smarter? ,// g. A_’\

We collaborated with a Florence-based startup to design the MVP of Stallo,
an app that helps urban cyclists book secure bike parking with just a few taps.

We focused on creating an interface that'’s intuitive, accessible, and tailored
to real user needs—removing friction from an everyday action.

The design prioritizes clarity and ease of use, ensuring a smooth experience
from first open to final lock.
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STALLO
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CREDIBILE INCREDIBILE

What if upcycling was as natural as creativity itself?

Re-thinking the process of collective teaching on upcycling and sustainability,
making it a horizontal, participatory experience.

Anova is a complex initiative that blends workshops, pop-up events, retall,
an app and social media to spread tutorials and amplify the expertise of local
artisans. . IT WEARS HER OUT

By moving away from top-down and doctrinal approaches, we created a space NOK ABASSO Cosg - E UAPRODUZION: [T WEARS HER OUT
NON SO Py N DI capy i IT uEARS HER ouT

where sustainability becomes a shared journey—one that empowers both the
community and the environment.
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CREDIBILE INCREDIBILE
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DIVERSITY&
INCLUSION 2024

What if education was designed to include everyone, not just a few?

Diversity&lnclusion is a workshop organized at ISIA Florence to break cultural
and social barriers through participatory education. The aim was to transform
diversity into a shared experience, free from taboos, where every participant
could contribute their voice.

o
The workshop explored research, design, and experimentation pathways, DeS| 9 “

creating a dynamic space with talks, brainstorming sessions, and hands-on
activities. | contributed to research on the key topics, organized the schedule,
wrote interventions and the interviews for the guest, chosen and contacted by
me and my colleagues, and designed graphic materials.
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DIVERSITY &
INCLUSION 2024
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POST GLOBAL VILLAGE

How much of our history is hidden in the objects we carry?

Post Global Village - Migratory Objects is the project presented by ISIA
Florence at the 2024 Milan Design Week.

My role was to coordinate the social media strategy, ensuring continuous
updates on the progress of the exhibition and promoting the event to a wider
audience.

| also worked on creating an original podcast (still available on Spotify),
developing episode themes, managing the publication schedule, writing
scripts, and conducting interviews with key guests. The podcast aimed
to deepen the conversation around the project, offering unique insights
into the world of migratory objects.
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https://open.spotify.com/show/5OEtT1d7DrvZnscGh1kCjt?si=29c48941688b434d

POST GLOBAL VILLAGE
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#01 - ll Fuorisalone
Post Global Village

41 549
follower seqguiti

Post Global Village (ISIA)
Community

Strategic design @isiafirenze
Post-covid, post-global, after design.
Vedi traduzione

(2} www.isiadesign.fi.it

Segui gia v Messaggio

e ‘ @franyelin  @the_brok... @cent995 (@chiaragelli @galgz

Fotogallery - Con "Post-global village

- oggetti migratori” I'lSIA di Firenze &

‘ — al Fuorisalone

isia_postglobal_village Tema centrale del nostro progetto per
il Fuorisalone sono le migrazioni climatiche.

Abbiamo voluto inquadrare la complessa questione... altro

|

10 aprile
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isia_postglobal_village
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ORTICA

Why shouldn’t sex work be discussed openly?

Ortica is a provocative, quarterly magazine born out of the Diversity&inclusion
workshop, focused on creating an inclusive brand.

Spiny, edgy, and thought-provoking, Ortica aims to challenge the taboos
surrounding sex work and promote a safer, more respectful, and healthier
mentality towards consensual sex workers.

Every article in Ortica collects voices, stories, and images from those within the
sex work industry, shining a light on the lived experiences, struggles, and
themes that often go unnoticed.

More than just a publication, Ortica works to provide dignity and access to
health and protection for those consensually working in the sexual field, using
eroticism to educate and normalize respect for it.
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MCL39

Can we make an F1 launch as exciting as the race itself?

MCL39 is the project developed within the Event Design workshop, held by the
Italian agency Free Event. The task was to design a launch event for the new
McLaren F1 car and team of drivers, emphasizing creativity and the
authenticity of the brand, with a particular focus on the team’s history, the
importance of fans and workers, and ensuring accessibility for all.

We designed the entire event, from selecting the location within the McLaren
headquarters in Woking, to managing the daily schedule and activities. We
handled the setup, window decals, promotional videos, room renders, and
streaming arrangements. Additionally, we organized services to ensure
accessibility, such as sign language interpreters and support from a dedicated
host.

As part of the event promotion, | also coordinated the social media strategy,
managing posts to monitor the progress of the event and engage with the
audience. This included creating content that highlighted key moments leading
up to the launch and ensuring real-time updates during the event.
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PERSONAL PROJECTS

When my Pinterest feed meets Adobe

My personal projects are where | give full space to experimentation. They are
opportunities to push beyond academic or professional briefs, testing new
techniques and refining my skills while following inspirations that come from
everyday life.

Through these explorations, | turn daily interests and observations into visual
narratives—sometimes playful, sometimes thought-provoking—always with the
goal of broadening my design language.

These projects are not just exercises, but creative journeys that allow me to
merge curiosity, intuition, and technical growth into tangible outcomes.
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PERSONAL
ROJECTS

ECER LASNOGHES
ERTE, QUE PEGUE
MAIGDICE: VOS5 NO




PERSONAL
PROJECTS

" The sun shines.
Eat your
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A LITTLE RECAP

JUST IN CASE

" DIGITALCOMMUNICATION
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How your email will find me alessandra.lupi22@gmail.com +39 3478867642



